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1. Introduction
O the significance of analyzing and managing market trends
O their implications for businesses
2. Identifying Emerging Market Trends
O Overview of methods
O Sources of Trend Information

O Trend Analysis Frameworks

anUuLESuANYILaENININTUYYE UNTINGIFUTITUAENT 91ANTOMUNUTEAIA 19U 5 Wit 2 nuumszdun lamszuas AFIMNA 10200
nsfwst 02-613-3820-3, 093-756-8318 a5 02-225-7517 www.icehrtuac.th


http://www.icehr.tu.ac.th/

3. Sector-Specific Trends and Consumer Behavior Shifts
O Digital and Technological Innovations
O Healthcare and Biotechnology
O Energy and Environment
O Finance and Banking
4. Future Outlooks
O Predictions

O Long-term Implications
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09.00 - 12.00 4.  |1. Introduction
O The significance of analyzing and managing market trends
O Their implications for businesses
2. Identifying Emerging Market Trends
O Overview of methods
O Sources of Trend Information

O Trend Analysis Frameworks
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13.00 - 16.00 W.  [3. Sector-Specific Trends and Consumer Behavior Shifts
O Retail and E-commerce
O Food and Beverage
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O Fashion and Beauty
4. Future Outlooks
O Predictions

O Long-term Implications
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